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but Telegram 
is a newspaper 


It makes a great deal of difference in the 
meaning whether you write telegram or 
Telegram. The first is something the second 
receives all day long. 


In the same way, it makes a difference 
whether you write and print Coke with a 
capital “‘C.”’ The use of a lower-case initial 
changes the meaning completely. 


For Coke is the friendly, popular abbre- 
viation for Coca-Cola. As such, it is a 
proper name. Correct usage calls for the 
upper-case always. 


Also, Coke is a registered trade-mark. 
Good practice requires that the owner of 


a trade-mark must protect it diligently. 
That’s another reason why we ask your 
continued cooperation in the use of the 
capital ““C’’ when you have occasion to 
refer to Coke or Coca-Cola in your 
columns. 


Ask for it 4 
either way... both CC, 
WRADE-MARK 


‘Coke | 


TRADE-MARK 


trade-marks mean 
the same thing. 


THE COCA-COLA COMPANY 
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How the lowa Press Association 
Started and Grew, 1915 to 1937 


By Mary Hamblin 


This study of the formative years of 
the lowa Press association is a severe 
abridgement of the master’s thesis of 
Mary Hamblin, who received the master 
of arts degree from the State University 
of Iowa school of journalism in August. 

The valuable and interesting infor- 
mation contained in these pages is far 
exceeded in volume by that which is 
omitted. The original thesis is in the uni- 
versity library, and copies are at the 
school of journalism and the Des Moines 
office of the I. P. A. 

Miss Hamblin was assistant editor of 
Tue Iowa PusiisHer during the 1949- 
1950 school year. She is now working as 
news editor and photographer for her 
father, A. W. Hamblin, on the Bedford 
Times-Press. 


INTRODUCTION 

The Iowa Press association was the 
first state press group to install a central 
office with a field secretary (or man- 
aging director as the position is now 
called) and to carry on its activities 
separate from any state institution. The 
Washington Publishers association in 
Seattle started the practice of hiring a 
field secretary, but it is a state univer- 
association. 

Since its beginning, this Iowa plan has 
had wide recognition as being one of 
the most effective methods of carrying 
on state press association affairs. Several 
other state press organizations are 
modeled after the Iowa Press association. 

The period 1915 to 1937, chosen for 
this study, includes the origin of the 
association and its development under 
the leadership of Grant L. Caswell, who 
served as field secretary and managing 
director during this time. 

Because materials concerning the 
Iowa Press association are widely scat- 
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tered, this study does not attempt to 
be a complete history, but rather a col- 
lection of available facts during the 
period 1915-1937. 


CHAPTER I 


Predecessors of the 
Iowa Press Association 

The first association of Iowa news- 
papermen was formed in 1858, and was 
called the Iowa Editorial convention. 
After meeting in Cedar Falls and Oska- 
loosa in 1859 and 1860, respectively, the 
members had no more meetings until 
1869. The group met under the name of 
the Iowa Press association in 1869, 
1872, 1873 and 1874. This association 
died, but a new one, called the State 
Press association, sprang up in 1877. 
The State Press association was seeming- 
ly more interested in excursions than in 
business meetings; and this did not 
please some of the editors, who pro- 
ceeded to form district and class organi- 
zations for business. 

District and class organizations which 
were formed before the present Iowa 
Press association were: Upper Des 
Moines Editorial association, North- 
eastern Iowa Press association, Corn Belt 
Editorial association, Northwestern Iowa 
Press association, Southwest Iowa Edi- 
torial association, German - American 
Editors’ association, Upper Des Moines 
Valley association, and Southern Iowa 
Editorial association. 

On Oct. 7, 1899, some of the editors 
formed another state association, but it 
was apparently loosely organized, for 
it soon died. 

Four District Groups 

By 1910, there were four main dis- 
trict associations. Of these groups, the 
Upper Des Moines Valley association, 
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later called the Upper Des Moines Edi- 
torial association, formed early in the 
1890’s, and the Southwest Iowa Editor- 
ial association, formed in 1901, were the 
most active. These two groups, with the 
help of the daily newspapermen, were 
instrumental in the formation of the Iowa 
Press association in 1915. 


CHAPTER II 
Founding of the Association 


At the fall meeting of the Southern 
Iowa Editorial association in 1914, K. 
F. Baldridge, president of the association 
and publisher of the Bloomfield Demo- 
crat, presented a resolution asking the 
other district associations of the state to 
join his group in forming one central 
press association. 

Subsequently a meeting for daily and 
weekly editors which was called by the 
daily newspapermen of the state was 
held in Des Moines. The men discussed 
forming a state press association and 
scheduled a meeting for Feb. 11 and 12, 
1915, to be held in Des Moines. 

Approximately 150 representatives of 
the four editorial associations and daily 
newspapers attending the meeting, 
which began on Feb. 11, in the Des 
Moines Elks club. 

The meeting was called to order on 
Feb. 11, at 1:30 pm., by Gardner 
Cowles, publisher of the Des Moines 
Register and Leader. Mr. Cowles was 
named chairman, with O. E. Hull, edi- 
tor of the Leon Reporter, secretary. 

After adjourning on Feb. 11, the news- 
papermen were guests of the Greater 
Des Moines committee at a dinner in 
the chamber of commerce rooms. 


A NEw ASSOCIATION 

On Feb. 12 the Iowa Press association 
was born. Bernard Murphy of the Vinton 
Eagle submitted a report announcing 
plans to organize the newspaper pub- 
lishers, printers and binders of the state 
into an association. The name chosen 
was the Iowa Press association. Accord- 
ing to Mr. Murphy’s report, the purpose 
of the association was “the promotion 
of the welfare of its members and the 
establishment of cordial relations be- 
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tween them and to conserve the interests 
of the craft in matters of legislation.” 


Mr. Murphy’s report recommended a 
paid secretary. According to one news- 
Bag account this suggestion caused a 
ong discussion among members con- 
cerning the method of employing a sec- 
retary, but the point was finally left to 
the executive committee. The report was 
adopted Friday morning, Feb. 12. 

The constitution and by-laws com- 
mittee then presented an outline for a 
constitution. Secretary Hull wrote that 
“(The report was only in pencil and was 
left with the committee to be type- 
written, but the secretary has never re- 
ceived it.)” However, the outline was 
probably the basis for the first consti- 
tution of the association adopted at the 
1916 convention. 
THe First OFFICERS 

The nominating committee then re- 
ported, and these officers were elected 
for one year: P. S. Junkin, Creston Ad- 
vertiser, president; S. G. Goldthwaite, 
Boone News-Republican, vice-president; 
O. E. Hull, Leon Reporter, secretary; 
Elmer E. Taylor, Traer Star-Clipper, 
treasurer. Board of director members 
elected were Grant L. Caswell, Denison 
Bulletin, one-year member; Gardner 
Cowles, Des Moines Register and Lead- 
er, two-year member; and Charles H. J. 
Mitchell, Storm Lake  Pilot-Tribune, 
three-year member. 

Mr. Junkin then instructed the ex- 
ecutive committee to secure a secretary. 
A fund of $1,500 was pledged for the 
support of the organization during its 
formative period. Financial help of Mr. 
Cowles and E. P. Adler of the Daven- 
port Times is recalled especially in this 
connection. 


CHAPTER 


The First Year of the Association 
Feb., 1915, to Feb., 1916 

By May, 1915, the executive com- 
mittee had hired John F. D. Aue, pub- 
lisher of the Alton Democrat, as field 
secretary. Mr. Aue held the position 
during June, July and August, 1915, and 
he quickly assembled over 200 mem- 
berships at $3 each, for the year. In 
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September Mr. Aue took another job as 
auditor for the Des Moines Register and 
Leader. This left the newly formed or- 
ganization without a manager. C. H. J. 
Mitchell, who was the first three-year 
member of the board of directors, recalls 
that “the job of getting a successor was 
dumped, unceremoniously, in my lap. I 
got on my horse and went to Denison 
and persuaded G. L. Caswell to take 
over—provided that other members of 
the board would do something more 
than O.K. it. He urged that they must 
be as enthusiastic about it as I. I went 
to see some of them and called the 
others by phone.” 


CASWELL TAKES OVER 


In October, 1915, Mr. Caswell agreed 
to perform the duties of the office at 
least until the next annual meeting of 
the association to be held in Des Moines 
in February. His appointment brought 
much favorable comment in Iowa news- 
papers. Even before Mr. Caswell became 
officially connected with the manage- 
ment of the Iowa Press association, he 
was busy working for the common in- 
terests of Iowa publishers. 


In 1914 Mr. Caswell had been elected 
Democratic state senator from Craw- 
ford, Harrison and Monona _ counties. 
One of his first actions as senator was to 
present a bill to amend the Iowa libel 
law. His bill was passed by the Iowa 
general assembly on April 15, 1915. An 


explanation of the bill follows in part: 

The Iowa law, although it covers all 
forms of libel, has particular bearing 
upon the newspapers. Under the present 
law no recognition is taken of lack of 
motive, or retraction and of good faith 
but a plaintiff is entitled to damages 
upon the proof of untruth of the state- 
ment. Mr. Caswell’s substitute would dis- 
tinguish between the inaccurate state- 
ment that is the result of accident and 
the false allegation that is prompted by 
malice with the deliberate intention to 
ruin a reputation. 


Following his appointment as field 
secretary of the association, Mr. Caswell 


sent out the following message: 

The secretaryship can be made a big 
job and I can see where it can be made 
of greater value to many individuals 
in the newspaper game. But what I 
want is to make it of value to every 
member of the association — a direct, 
tangible value — so that you will make 
the association a permanent thing and 
swear by it. To do this you must use 
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the secretary. Now, I shall not pretend 
to be an oracle of information or expert 
in thousands of detaiis that bother 
newspapermen. But I have spent 30 
years as printer and publisher of 
newspapers and I should have learned 
many things. If I haven’t the information 
you want, I can probably secure it for 
you. Personal, letters will receive per- 
sonal attention. My ideas of the relation- 
ship the secretary should be to the news- 
papers of Iowa is not only a _ business 
agent but .also an adjuster. If you have 
troubles with your board of super- 
visors, with your city council, with your 
competition — with anybody or anything 
that a stranger having knowledge of the 
business of printing can justly and 
decently interfere in — there is a chance 
for individual service. I believe there 
are oftentimes many small obstacles in 
the way of prosperity and that a third 
party might remove them quietly and 
effectively. 


Pians For Tue L.P.A. 

Two months later he began visiting 
other state press association meetings. 
These visits became a regular sare 
of Mr. Caswell, In an address before the 
South Dakota Editorial association in 
Huron in January, 1916, he outlined 
plans for the Iowa Press association. 
Four objectives he mentioned were: 
general education of newspaper men 
and the public toward better under- 
standing; outside advertising; legislation; 
a bigger and better state convention. 


CHAPTER IV 


Activities of the Association 
1916 - 1926 


Members of the association met in Des 
Moines in February, 1916, for their first 
convention. Since the founding meeting 
a year earlier, a constitution had been 
written by James G. Gillespie, H. M. 
Harwood, W. P. Wortman, John F. D. 
Aue and Grant Caswell. This constitu- 
tion was adopted Feb. 12. 

The purpose of the new association, 
according to the constitution, was “to 
unite the newspaper publishers of Iowa 
into an organization to promote the 
welfare of the Iowa newspaper profes- 
sion.” Membership was stated. to be open 
to “any publication within the state of 
Iowa and any reputable person con- 
nected with the newspaper or printing 
business.” 


It was stipulated that the president 
could not serve consecutive terms after 
1916, and that the field secretary be 
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appointed by the executive committee. 
The constitution further provided that a 
convention be held every year, in odd 
numbered years in Des Moines. (With 
the exception of 1932, the convention 
has been held in Des Moines each year. ) 
Each member of the association was 
given one vote, with the stipulation that 
there be no voting by proxy. Duties of 
the field secretary received detailed at- 
tention in the constitution. 

Tue First CONVENTION 

Over 400 representatives of 153 Iowa 
newspapers attended the first conven- 
tion. Special attractions were the chief 
speaker, Arthur Brisbane, editor of the 
New York Evening Journal; a silver cup 
trophy presented by the Des Moines 
Register and Leader to the Iowa news- 
paper with the best front page makeup; 
and three new linotype machines in 
continuous operation in the Savery hotel 
lobby. 

The convention re-elected all of the 
officers named at the founding meeting 
and added two new members to the ex- 
ecutive committee. An attempt was made 


to increase Mr. Caswell’s salary to 
$2,500 a year with allowances for a 
stenographer and _ transportation ex- 
penses, but Mr. Caswell refused the 
raise, on the ground that he was de- 
voting only part of his time to the work 
of the association. 

Resolutions expressed pleasure at the 
rebirth of the association, urged that no 
Iowa editor allow a discount of more 
than 15 percent to any advertising 
agency, and that libel laws be passed 
allowing court petitions to be published 
without making newspapers liable to 
prosecution for libel. 

A NEw PUBLICATION 


After the first convention Mr. Caswell 
started issuing a 16-page magazine from 
the Denison Bulletin office. It was called 
the Corn Belt Publisher. 

By February, 1916, membership had 
jumped to 370. Of these, 250 had paid 
dues, and 253 had filed rate cards in 
Mr. Caswell’s office. Obtaining rate 


cards and compiling a Blue Ribbon list 
of advertising rates was one of Mr. 
Caswell’s main objectives at this time. 
One Iowa newspaper commented that 
such action was necessary to 


“restore 
confidence between some of the brethren 
who have been cutting each other's 
throats by way of price slashing.” 


Tue War YEARS 


The high price of newsprint presented 
a serious situation during the World 
War I years, and was a chief topic of 
discussion at the 1917 convention. 
The editors telegraphed the following 
resolution to Washington, D.C.: 
Resolved, That we pledge our unani- 
mous support to President Wilson and 
the constituted authorities under nim in 
any steps that they may take for the 
protection of the citizens of the United 
States, at home or abroad, comprehend- 
ing that the difficulty now pending is 
not of our own making but is a patriotic 
response to the necessary act of up- 
holding the inalienable rights of our own 
countrymen and safeguarding the honor 
of the flag. 


A SECRETARY 


In 1920 the executive committee de- 
cided to hire Mr. Caswell on a full- 
time basis. He sold the Denison Bulletin 
and in March moved the association 


Continued on page 9 
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Program for Oct. 13 and 14 


Fall Conference at lowa City 


“How I would run a newspaper dif- 
ferently in World War III” is a panel 
discussion announced for the annual 
newspaper conference to be held at Iowa 
City Oct. 13 and 14 under auspices of 
the State University of Iowa school of 
journalism and the university extension 
division. 

The use of miultilith will receive 
strong emphasis in the program, and 
there will be discussions of libel, print- 
ing prices and classified. 

Houstoun Waring. of the Littleton 
(Colo.) Independent will discuss the 
Colorado editorial advisory board as 
featured speaker at dinner Friday even- 
ing. Les Moeller, director of the SUI 
school of journalism, will be toastmaster. 
' The forum on running a newspaper in 
World War III will be held Friday after- 
noon. Speakers will be Paul Smith of the 
Lyon County Reporter, Lester Benz of 
the Mitchell County Press and Osage 
News and Harold Ellis of the Marengo 
Pioneer-Republican. 

Don Rew to REPORT 


Carl Sexauer, vice-president of the 
Iowa Press association, will preside Fri- 
day afternoon and Managing Director 
Don Reid will give a report on associa- 
tion affairs. 

“Libel lurks in Iowa newspapers” will 
be the topic of Hedo M. Zacherle of the 
legal department of the Des Moines 
Register and Tribune. Gordon Aasgaard 
of the Lake Mills Graphic will discuss 
printing prices and Mrs. L. E. Oberg of 
the Lake City (Minn.) Graphic will tell 

“How we tripled the sales of classified.” 

The university will be represented by 
President Virgil M. Hancher and by 
Football Coach Leonard Raffensperger. 
Les Moeller will extend greetings. 


OCTOBER, 1950 


A multilith demonstration will be 
given in the newspaper —— lab- 
oratory at 4:30 Friday afternoon and at 
11 Saturday forenoon. 

James Morrison, head of the labora- 
tory, will give a report on its work in 
linotype instruction and related services 
Friday morning. Paul Smith, president 
of the IPA, will preside. 

“How to save money in the back shop” 
will be discussed by Henry Africa of the 
SUI staff, who is also a columnist for 
the National Publisher and Publisher's 
Tab. 

Jos Printinc BY MULTILITH 


Three weekly publishers will 
present a panel on job printing by multi- 
lith, showing samples and telling “how 
we go it.” “How we produced an offset 
tabloid” will be the topic of Paul J. 
Metzger of the Ringsted Dispatch, and 
“Getting out a multilithed reminder” 
will be discussed by J. E. Feuling of the 
New Hampton Tribune. - 


The two-way program begins with an 
open house from 9:30 to 12 Saturday 
morning in the newspaper production 
laboratory. Coffee and doughnuts will be 
served. Registration opens at 10 and 
there will be a tray luncheon at noon in 
Memorial Union cafeteria. 


Women who attend the conference are 
invited by the journalism faculty wives 
to coffee at the home of Mrs. Moeller at 
10 a.m. Saturday. 

Iowa plays Wisconsin in a_ football 
game at 2 p.m. Saturday. Arrangements 
for tickets should be made directly with 
the athletic department in accordance 
with plans already announced by the 
athletic department and the Iowa Press 
association. 
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“Wait, Joe—it looks like the ‘Star’ 
has changed to 84%-point Corona” 


(FOLLOWING THE TREND TO LARGER SIZES) 


Not every reader, of course, will spot 
the face—and the point size—at twenty 
paces. But their eyes will light up at the 
easy-reading sharpness of line, the 
clear contrast, the clean texture Corona 
gives your page. That’s why more than 
350 leading newspapers have switched 
to Corona. 


Corona is bigger. Yet you can cast the 
814-point Corona on an 8-point slug! For 
papers going to a larger size, the 84%4- 
point is a natural step up from 744-point 
Corona. It’s the same big, true-rounded 
letter, so it also shapes up 
nicely on newsprint, hold- 

ing the proper spacing and 

form. Restyle your paper 

with this big, readable, eco- 

nomical face. Mergenthaler 

Linotype Company, 29 Ryer- 

son Street, Brooklyn 5, N. Y. 


(corona) 


LINOTYPE = 


Set in Linotype Corona and Gothic No. 19 TRADE MARK 
(“‘Corona”’ Reg. U.S. Pat. Off.) 
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Press Association 


History, 1915-37 


Continued from page 6 


headquarters to Ames, which he believed 
was more centrally located. The salary 
was $3,000 and expenses. 


During the year the annual contest 
which had been sponsored by the Des 
Moines Register for the paper with the 
best front page makeup was supplement- 
ed by awards for the most worthy com- 
munity service by the Sigma Delta Chi 
chapter at Iowa State college and for 
the best farm news department by the 
Ames Tribune. 


CHANGE IN TITLE 


At a February board of directors’ 
meeting in 1922, Mr. Caswell’s title was 
changed to managing director and he 
was authorized to purchase a car for 
use on association business, at a cost not 


to exceed $1,000. 


Maximum dues were set at $25 a year. 
(From the beginning, dues were based 
on circulation, with a maximum and 
minimum. ) 


An increase was made in the board 
of directors, by electing four new mem- 


bers and retaining two holdovers. 
A Cope oF ETHICS 

In 1923 a code of ethics was written 
by a committee appointed at the conven- 
tion. This code, which was found with 
Secretary Hull’s notebook of minutes, 
said: 

Believing that in every line of human 
endeavor a written expression of that 
which is best for the common good be- 
comes a strong force for progress, and 
that the public declaration of its ethical 
standards clarifies the understanding and 
crystallizes the sentiment of that voca- 
tion or profession, the Iowa Press as- 
sociation adopts the following rules of 
conduct and pledges its best endeavors to 
measure up to them. 

1. To promote co-operation among all 
newspapermen for the common good. 

2. To work for truth and honesty in 
all. departments of our business. 

3. To publish in an impartial way, 
free from all personal opinion and bias, 
the news, to endeavor to be leaders of 
thought in our editorial utterances and to 
make all criticisms conservative. 

4. To keep our news and editorial 
columns independent of advertising con- 
siderations. 
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5. To decline any advertisement 
which has a tendency to mislead or 
which does not conform to business 
integrity. 

6. To solicit subscriptions and ad- 
vertising solely upon the merits of our 
publications. 

7. To co-operate with advertisers in 
every way and give them full and ac- 
curate information regarding the charac- 
ter and extent of circulation. 

8. To avoid all unfair or questionable 
practices in competition with other 
papers. 

9. To support in our papers such 
worthy measures of public interest as 
their importance justifies and space per- 
mits. 
10. To determine what is the greatest 
service we can render in the field which 
we serve and in every legitimate way to 
perform that service. 


After the election of officers in 1924, 
Mr. Caswell said he was preparing to 
retire and urged that a man be groomed 
to take his place. In 1925 he did hand 
in his resignation. A storm of — 
which rose from newspapermen all over 
the state made him change his mind and 
continue his job for 12 more years. 

In 1926, at Mr. Caswell’s request, he 
was given a year’s leave of absence. 
During this time E. F. Tucker of Ames 
held the position of managing director, 
with Mr. Caswell as assistant. 


CHAPTER V 
Activities of the Association 
1927 - 1937 


In 1927 the Iowa general assembly 
considered a plan to establish a state 
printing plant at Fort Madison to handle 
most of the state’s printing. Association 
members weré able to oppose success- 
fully such plans during the time they 
were in Des Moines for the convention. 
Mr. Caswell estimated establishment of 
the necessary plant would cost $1-million 
and its operation would throw 1,500 
printers out of work. Some 30 of the 
editors and publishers spent the first 
afternoon of the convention in the state- 
house conferring with senators and 
representatives of their districts. 


Another matter of interest to them 
that year was having the McNary- 
Haugen farm bill go into effect. While 
they were in Des Moines the governor 
of Iowa received them and sent a tele- 
gram to President Coolidge urging him 
not to veto the bill. 
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DISTINGUISHED MEMBERS 


In 1928, two association members re- 
ceived special recognition. Elmer E. 
Taylor’s paper, the Traer Star-Clipper, 
was named best country newspaper in 
the United States by the National Edi- 
torial association — as it had been in 
1927, and was again in 1930 — and 
Iowa’s governor, John Hammil, selected 
Ed M. Smith, editor of the Winterset 
Madisonian, secretary of state, 


Resolutions at the 1928 convention 
opposed direct selling by radio, criti- 
cized the board of control for using 
convict labor in the printing industry, 
pledged suport to the state’s increased 
educational. facilities and decried the 
practice of the government entering into 
competition with the private printing 
industry. The association refused to en- 
dorse the road bond issue. The objection 
was that the bond issue was a political 
rather than an economic measure. 
HEADQUARTERS IN Des MOINES 


On July 1, 1928, headquarters of the 
association were moved from Ames to 
Des Moines, in the Royal Union build- 
ing. They remained there for the next 
Six vears. 

In January, 1929, a new publication 
appeared which took the place of the 
old Iowa Journalist issued by the State 
University of Iowa school of journalism 
and the bulletin issued by Mr. Caswell. 
The publication, THe Iowa PuBLisHER, 
is still being published by the State 
University of Iowa school of journalism, 


but it no longer takes the place of the 
weekly association bulletin. During this 
period, however, it contained a regular 
message from Mr. Caswell, the current 
president of the association, and other 
contributors. Frederick J. Lazell, then 
associate professor of journalism at the 
State University of Iowa, was the first 
editor of the publication. 


A LEGISLATIVE COMMITTEE 


During the year 1929, a special legis- 
lative committee was effective in helping 
raise the rates of publishing legal mat- 
ter. Committee members were W. G. 
Ray, Grinnell Herald; O. J. Benjamin, 
Nevada Journal; George F. Thayer, 
Marshalltown Times-Republican; J. G. 
Lucas, Madrid Register-News; W. S. 
Merryman, Fort Dodge Messenger; and 
Don L, Berry, Indianola Record-Tribune. 
Rates for publishing council proceedings 
and county board were 
raised from one-third the legal rate to 
one-half the legal rate, or five cents 
per line. 

Resolutions passed at the 1930 con- 
vention said: 


. . . that we especially commend G. 
L. Caswell for his efficient and tactful 
management of the affairs of the associa- 
tion in these troubled times and con- 
gratulate the association in having the 
best field director in the United States. 
. . that the National Editorial as- 
sociation seek such legal restrictions 
upon radio broadcasting with regard to 
lotteries as will place them on the same 
basis as the newspapers. We urge news- 
papers in Iowa to discontinue the prac- 
tice of furnishing radio stations with 
news bulletins, whether used with credit 
or without, and cease the publication of 
all, forms of free radio publicity. 


tested method for 
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Ten of the 14 past presidents of the 
association attended the 1930 convention 
and formed a past president organiza- 
tion. 

During the year, O, E. Hull died, 
after filling the position of recording 
secretary from the time of the found- 
ing of the association. His successor was 
S. E. Tennant, editor of the Colfax 
Tribune. 

On Mr. Caswell’s recommendation, 
the Iowa Press association was incor- 
porated as a non-profit organization in 
1931. Articles of incorporation were 
drawn up to be in effect for 50 years 
after June 9, 1931. 

Master Eprror-PUBLISHER AWARDS 


In 1932 Mr. Caswell originated the 
practice of naming outstanding Towa 
newspapermen master editor-publishers. 
For several years he contributed funds 
for the awards himself. 

Elmer E. Taylor, editor and publisher 
of the Traer Star-Clipper; J. F. Grawe, 
editor and publisher of the Waverly 
Republican-Independent; and Harvey 
Ingham, editor of the Des Moines 
Register and Tribune, were the first 
three men to receive the awards. 


Each year since 1932, awards have 
been made on the basis of recommenda- 
tions by association members. A secret 
committee of five men makes the final 
decisions. Permanent members of the 
committee are the director of the State 
University of Iowa school of journalism 
and the head of the Iowa State college 
department of technical journalism. 
Crepar Rapips’ CONVENTION 


For the first time after the associa- 
tion’s forming, the annual convention 
of 1932 was held outside Des Moines, 
in Cedar Rapids. 


Mr. Caswell’s report for 1933 showed 
that there were more than 80 official 
papers in the state that were not mem- 
bers of the association. : 


One of the official resolutions in 1933 
said: 

The Iowa Press association endorses 
President Roosevelt’s New Deal and de- 
sires to go on record as standing with 
him on the proposition of more business 
in government and less government in 
business. 
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Tue Cope YEAR 

The year 1934 was called the “code 

” . 

year” of the association, because at that 
time Iowa publishers and printers were 
affected by the graphic arts code of the 
national industrial recovery act. In his 
annual report for the year, Mr. Caswell 
gave a resume of association activities 
under the code: 

A drastic interference with press 
association work of the previous 19 years 
occurred in 1933 and 1934 when the na- 
tional industrial recovery act was promul- 
gated and threatened the newspaper and 
printing industry with a 30-hour work 
week and a minimum wage rate that it 
would be impossible to observe. Your 
managing director and officers of the 
Iowa Press association traveled over the 
state and held open conferences for dis- 
cussion of ail the details and possibilities 
of the N.R.A. Most of the year 1934 was 
devoted to such work in furthering the 
program mapped out by the National Ed- 
itorial association in defense of the news- 
papers and the commercial printing 
business. This cost a lot of money and 
time in traveling. It also required an 
office setup in Des Moines and a large 
part of the time of your managing di- 
rector, who became administration mana- 
ger for the code as it applied to pub- 
lishing and printing establishments in 
the smaller cities and towns. 

This interference also affected the 
receipts of the central office of the I.P.A. 
very adversely. 

By this concentrated effort for the 
newspapers and country printers they 
were protected from unjust oppression 

# and defended against impossible hours 
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and wage requirements so that none were 
restricted in their business to any great 
extent and none were compelled to close 
up shop on account of it. 

It should be stated here that the 
Iowa Press association did not expend 
any of the association funds on the or- 
ganization of the joint regional code au- 
thority for Iowa. After the code had 
been promulgated and the necessity for 
a state organization appeared, the I.P.A. 
simply accepted a designation as the of- 
ficial organization to set up _ regional 
code authority for industries A-2 and 
A-5 in this state. Those called into that 
organization paid their own expenses 
and came on their own time with the 
understanding that they would be re- 
imbursed from code revenues as they 
might come in later. 

The Iowa Press association space 
was doubled to provide facilities for 
the code office work and files. Any 
equipment purchased for such code work, 
however, was purchased by the Iowa 
Press association and the code authority 
was in turn charged with the rental for 
the office space and equipment. While 
neither those attending the code au- 
thority meetings or on committee work 
for the code have received very much of 
their expense accounts, they have shared 
alike in what funds became available. 
The LP.A. has been paid $150 on rent 
account. It was agreed that your man- 
aging director should also be code ad- 
ministration manager and paid a moder- 
ate salary to make up for a reduction in 
his regular salary which occurred at 
about that time. He received his salary 
for only four months and stands a loss 
of some $600 or $700 besides for his 
efforts in the code management. 

No more revenues are counted on 
from the code authority and the office 
has given no time to code work since 
the first of January. 


New By-Laws 


To include provisions for the graphic 
arts code, a new set of by-laws for the 
association was drawn up and made ef- 
fective June 7, 1934. Although longer 
than the original constitution of the as- 
sociation, the by-laws contained much of 
the same information. Dues, however, 
were outlined specifically in the new set 
of governing rules: 


Dues for all papers, $1 each for each 
100 circulation or major fraction of 100. 
Plus $5 assessment for official county 
papers. 

Minimum dues for any paper, $5 per 
year. 

Maximum dues for any paper, $30 
per year. 

Dues are payable semiannually from 
March 1 each year. Dues for affiliated 
members shall be $5 per annum, payable 
in advance. 


As the association’s office work in- 
creased with the graphic arts code, more 
space for headquarters was needed. The 
office was moved to. the Shops building 
in Des Moines. This was the last move, 
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up to the present, made by the central 
office. 

At the convention of 1934 members 
spent some time discussing the state 
sales tax, which had just gone into 
effect. A ruling of the state board of 
assessment and review, permitting a job 
of printing to go tax free where the cus- 
tomer furnished the stock, received 
special attention. It was voted that Mr. 
Caswell make contact with the board to 
get further interpretation. 

Resolutions were passed against the 
Wagner labor bill a against the action 
of county corn-hog committees in solic- 
iting reduced advertising rates. 
AFFILIATION WitH NEA 

Although the Iowa Press association 
had long been active in affairs of the 
National Editorial association, it became 
officially affiliated with the national or- 
ganization in 1935. The same year one 
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of its members, K. F. Baldridge, Bloom- 
field Democrat, served as national presi- 
dent. 

Effects cf the depression were reflect- 
ed in the membership figures for 1935. 
At the convention Mr. Caswell reported 
that total membership was 208. Forty- 
four of these had been added in the last 
year. 

In 1935, Mr. Caswell described some 
of the legislative accomplishments since 
the founding of the association: 

. . . among them the law requiring 
the publication of council proceedings, 
county fair reports, a libel law which has 
proven an insurance to every newspaper 
owner in the state worth much more 
than the insurance on his automobile if 
not more than his fire and storm in- 
surance, 

Through the I.P.A. and its legislative 
influence an old law prohibiting the sale 
of cigarettes was amended to provide a 
million dollars per year revenue to the 
state treasury and also bring to the 
newspapers hundreds of thousands of 
dollars through advertising since that 
time. 

AN ASSISTANT 

By the 1936 convention, the Iowa 
Press association was recovering from 
the depression. Membership had climbed 
to 282. 

That year Don J. Reid, the son of one 
of Iowa's pioneer ublishers, was ap- 

inted assistant to Mr. Caswell. Mr. 
Reid had been working with his father, 
Dudley Reid, on the West Des Moines 
Express. 


Following election of officers in 1936, . 


ial recognition was given to Fred 
W. Hill, publisher of the Hamburg Re- 
porter, who was elected president of the 
National Editorial association for 1936- 
1937. 

The following year, at the 1937 con- 
vention, Mr. Reid reported on Iowa 
Press association efforts in getting 
through three bills in the Iowa general 
assembly. Mr. Reid had served as official 
representative for Iowa newspapers. The 
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bills contained a legalizing act to clear 
disputes on printing bills from 1932- 
1936, definition of a subscriber as “one 
who has been on the list at least three 
months,” and a law to settle disputes on 
measurement of type matter, which stip- 
ulated that when differences could not 
be settled the decision of the state 
printing board would be final. 

Mr. RETIRES 

At this 1937 convention, Mr. Caswell 
told the members that because of fail- 
ing health he would like to be re- 
lieved of his duties as managing director. 
He was re-elected managing director un- 
til Jan. 1, 1938, by the executive com- 
mittee. Don J. Reid was elected to suc- 
ceed Mr. Caswell. Mr. Reid has served 
as managing director from that time up 
to the present. 

Since 1937 the Iowa Press association 
has continued growing and developing 
under its second managing director. There 
are approximately 430 Iowa newspapers 
in the association. These represent 96 
percent of the total newspapers of Iowa. 

It is hoped that a future study will 
record the activities of the association 
after 1937. 
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Merchants Sponsor Photo Feature 

Thirty-five Tipton merchants are co- 
operating with the Tipton Conservative 
in sponsoring a farm photo series. 

During 13 weeks the person identify- 
ing the farm pictured in a full page ad- 
vertisement as his home is entitled to 
$35 in merchandise certificates good in 
stores sponsoring the ad. Each merchant 
listed gives a $1 trade certificate to the 
“Lucky Farmer.” 


Hill Sells Mirror and Journal 

Mr. and Mrs. H. C. Crane of Daven- 
port have purchased the Oxford Junc- 
tion Mirror and Wyoming Journal from 
R. E. Hill. Mr. Hill has published the 
Mirror since 1926 and the Journal since 
1935. 


Walt Whitney Sells Enterprise 

Mr. and Mrs. Loyal Bisby, former 
publishers of the Moravia Union, have 
purchased the Woodward Enterprise 
from Walt Whitney. 


The Editors Say — 

Newspapers want news. Newspapers 
print news. But no newspaper man 
ever wants to interview a family of a 
person killed in an accident. It’s rough 
—very rough. It’s particularly true of 
farm accidents. Almost always a feel- 
ing that the “poor fellow” knew better. 
Plan and work to stay living. 

— D. E. Dewel, 
Kossuth County Advance 


The day that I edit the perfect news- 
paper, I will retire. And I'm not plan- 
ning on that for a long time. 

— Jean Strong, 
Center Point Independent 
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A trip saved — a job completed? 
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Speaking of Ads... 


For quite a few years we have been publishing a 


monthly message in these columns. 


Our purpose has been to keep you informed of 


interesting developments in the food field; and to give 
you a picture of the policies and practices of the nation’s 
leading food distributor. 


Like all advertising, these messages are only worth- 


while if they appeal to the readers. 


In other words, they can only do a job for us if they 


interest you. 


We know that the men who edit and publish the 


nation’s newspapers aren't letter writers. 


But we do want you to know that we would appreci- 
ate any comments you may have regarding our use of 


this space. 
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